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Who’s Hungry is an annual profile of poverty and
food insecurity in the City of Toronto.

The report illustrates that the hunger crisis has
become more deeply entrenched, with Torontonians
relying on food banks more frequently and for longer
periods of time. Lasting solutions demand urgent,
coordinated action from all levels of government to
address the root causes of poverty.

2025 Key Takeaways

41M &

food bank visits

340% 4

increase in visits since 2019

Food insecurity is rising. The hunger crisis has deepened.
More than 1in 10 Torontonians Food insecurity has shifted from a short-term
continue to rely on food banks. emergency to a long-term reality. More people

are relying on food banks more frequently, and
for longer periods of time.

59% 54%

of clients are existing users visited a food f

program 3+ times
per month ‘
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Who’s Hungry is an annual profile of poverty and
food insecurity in the City of Toronto.

The report illustrates that the hunger crisis has
become more deeply entrenched, with Torontonians
relying on food banks more frequently and for longer
periods of time. Lasting solutions demand urgent,
coordinated action from all levels of government to
address the root causes of poverty.

Food insecurity is rising

For a growing number of people, safe, affordable
housing is out of reach, income supports fail

to meet basic needs, and even full-time work

no longer protects against food insecurity.
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food bank visits

340%

increase in visits since 2019

41 million visits
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Get us above the poverty line and we will be able to
take care of ourselves. We would be more able to help
with the food bank rather than consuming from the

food bank.
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Poverty is becoming
permanent

Hardship reaching all demographics

Age group

25%

seniors children

(io%)

Self-identifiedrace

25%

white

Houuholdm

single parents/
guardians

social assistance

35%

of employed clients
held multiple jobs

$1,200

median monthly income
of food bank clients

$1,300

median monthly
housing expenses of
food bank clients

1in4 340% 93%

clients are children increase since the pandemic of clients missed
54 a meal to pay for Bills
something else —
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.. % 88%

live in unaffordable housing
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Take action!

Share this information Get involved Advocate for change
Help raise awareness by sharing If you are able, make a financial Scan this QR Code and send
these findings with your friends, donation, raise food or funds, a message to your elected officials,
colleagues, and network. or volunteer your time at a local urging them to adopt the
food bank. recommendations in the report.
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